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HOW TO GET THE BEST OUT C

& THISPRODUCT PORTFOLI

We understand that time is highly
important for corporate decision makers.
This is why we are providing this quick
brief of how to get exactly what you
want out of this portfolio .

In the beginning of each section, a short
description of the section is available.
This will help you in deciding whether
this part is relevant to your business

If you feel that a section is not suitable
for your business please feel free to skip
to the next one. If it is, more details are
provided about what we offer and how
‘ ‘ ‘ your business can benefit, clearly stating

B’ the system.

AIESEGUnN Louvain-la-Neuve

|
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AIESEC GLOBALL

Founded in
1948

AIESEC, the wor | dagest youth-driven
750 local 4,000

organization, is the international platform for
chapters partners young people to explore and develop their
potential to have a positive impact on society.

800.000 T 1= With a focus on building personal networks and

: ; : exploring the direction and ambition of their
future, AIESEChas an innovative approach to
engaging and developing young people into the
leaders needed today and tomorrow .

alumni WAl | e universities

AN Y A 110
ALY e T countries

AIESECoffers young people the opportunity to
participate in international internships, experience
leadership and partake in a global learning
environment. These practical experiences evoke
skills such as:

conferences

. AL : : ATime management
members gl - o ' internships

ATeamwork
APlanning and achieving goals/results
1,400 leadership ADecision making
roles APublic speaking

Alndependence
AOpen-mindness
AGlobal mindset
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ActivatingLeadership
We lead by example and inspire leadershipthrough our
activities We take full responsibility for developingthe

youth leadershippotential of our members

Demonstratingintegrity

What makes AIESECunique is the youth We are consistentand transparentin our decisionsand
driven impactful experiencesthat it offers to actions We fulfill our commitmentsand conductourselves
. . ) in awaythat istrue to our ideals
its members as AIESECis a youth-driven
organization for young people, by young LivingDiversity
peop|e, offering a strong experience to all of We seek to learn from the different ways of life and
. opinionsrepresentedin our multicultural environment We 61024
its stakeholders. respectand actively encouragethe contribution of every 54182
individual
Through AIESECmembership, young high- . L
g P, young nig EnjoyingParticipation 38318
potentials become the future generation of 32315

! We create a dynamicenvironment created by active and
leaders by developing competences such as, enthusiastic participation of individuals We enjoy being 22359
involvedin AIESEC

A Global mindset Strivingfor Excellence

A Entrepreneurial outlook We aim to deliver the highest quality performance in
i i i everythingwe do. Through creativity and innovation we : ' ' ' ' '
ﬁ g:)nc?glopeaslp(l)nr;[;'gﬁﬁ;ce seekto continuouslyimprove 06-07 07-08 08-09 09-10 10-11
A Pro-active learning Acting Sustainably
We actin away that is sustainableor our organizationand 27%
society Ourdecisiongake into accountthe needsof future ° 249
generations 0 2204

17%

6%
3%

CEE WENA IGN Africa MENA




AIESEC ¥ el

The international platform for young people to explore and develop their leadership potential

AIESEQn Belgium was one of the founding
countries of AIESECback in 1948. With 63
years of experience in developing young
people into globally minded leaders we are
now facing a member database of 558
members within 11 Belgian campuses,
being;

Faculté Universitaire de Saint-Louis

Faculté Universitaire Catholique de Mons
Hogeschool Universiteit Brussel

Institut Catholiqgue des Hautes Etudes
Commerciales

Koninklijke Universiteit Leuven

Universiteit Antwerpen

Université Catholique de Louvain La
Neuve

Universiteit Gent

Universiteit Hasselt

Université Libre de Bruxelles

Vrije Universiteit Brussel

OTHERSTATISTICS(2011)
558 members
190 traineeships
199 leadership positions

Other

Human Resources

Law
Political Sciences
Marketing

Finance

Economics

Bachelor 2

Bachelor 1

Bachelor 3

Master 2

Master 1

Conferences and seminars

Impacting society-
Leadership developmenE
Cultural diversity |
Global network-

Personal development

D

International trainneeships

30
35
53
55
82
90

55

73

89

139

202

8%
9%
12%
15%
17%
18%
20%

212

Taking part in having a
societal impact;

Living an international
experience;

Connecting to a global
network of personal and
professionally developed top
talents, Professionals and
Organizations.

Employer branding
Accessing talent
Supporting key issues
Gathering youth insights
Developing talent
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G 2 S believe in AIESE@ained
people becausethey approach an

AIESEC

assignment  with  intelligence, ZIN 61st |nternatlonal.
diligence and an eagerness of ,

A | E S kddifiosal Value is what an organization undyingdesireto succeed

gains from when their name gets associated with

the AIESE@rand. Through their interactions and J. OliverCrom

engagement in developing and empowering, President and CEO .‘,

facilitating and/or enabling societal impact, Dale Carnegie & Associates -

providing and/or participating in life-changing
experience opportunities ... our partners also get
in return additional value as mentioned on the
previous page.

The table underneath provides an overview of
which solutions are offered in each of our
programs.
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GLOBAL TALENT SOURCING PROGR

This section will provide you insight in global
traineeship program, offering your company
talent sourcing solutions for

A Long term talent development
A Talent from target markets
A Short term projects

AIESEChas over 63 years of experience
in sourcing high quality, top talented
students and recent graduates from over
110 countries, thereby offering cost-
effective HR solutions to our partners.

Each year 12,000 students and recent
graduates participate in the AIESEC
Traineeship program, providing an added
value to our partners and society.

Profile
identification

Internal

Sourcing

selection

SERVICES-FEREBYAIESEC

A PROMOTION; AIESE@nsurespromotion and

visibility of your companytowards 55,000 students
worldwide

A SELECTIO&AIESEGcreensthe candidatesand

provides your company with a fist shortlist in
accordancewith the job descriptionand assists/ou
in arrangingthe interviews

A VISAc AIESE@andlesthe VISAapplicationof the

intern. Due to good relations with the Ministry,
AIESE@terns do not needto haveawork permit.

A PICKUP AND HOUSING; AIESE®icksup the

intern at the airport and helps him/her with
housingandaccommodation

INTEGRATIONAIESEG@rrangesthe registration
at the commune,opensa bank account, give the
interns a city tour and involve them in cultural
integrationactivities

Visa Pre-arrival
services services

AVAILABLE PROFILES
(2011)

STATISTICS

Project Management

Microeconomics 5423
Macroeconomics 512¢
Statistics 4871
Event management 462¢
Organization Management 454¢
Introductory Marketing 4472
Introductory Economics 4277
Advertising + Public Relations 424¢
Financial accounting 4161
4163
2959
865

488

— N

Development Educational Management Technical

Cultural
integration

Post-arrival
services
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GLOBAL TALENT SOURCING PROGR

LONG TERM TALENT DEVELOPME

£\
\J

The intern is employed in

your Belgian office

PARTNERBENEFITS

A Long term (6 months & 1,5 year)

A Cost-effecitve

A Brings cultural diversity

A Possibility to rotate trainees through
your different branchesinternationally

A Allows your company to benefit from
Al E S Eti@idegship program as a
testing-period for its employees

The Intern gains practical
understanding of your
company and processes

Attract, develop and retain young high
potentials by participating in the global
traineeship program.

After the trainee finishes his/her
traineeship, he/she can be retained in the
company either staying in Belgium, either
going back to his/her home country to
apply the knowledge he/she obtained
during the traineeship

Possibility to retain the
intern in the company
either in Belgium or abroad

TALENT FROM TARGETMARKETS

Using the AIESEQraineeship program as

an HR strategy to help you with your

market expansion;

A Fastaccessto foreign talents

A Native speakerswith understanding of
the local market

A Can be retained in their home country
after the internship

SHORT TERM PROJECT BASED SOU

Source experienced young graduates
from various academic backgrounds and
with different working experiences for to
manage, execute or assist on your
C 0 mp a projedts.

PARTNERBENEFITS

A Short term (6 weeks & 6 months)

A Specific backgrounds and knowledge

A Cost effective and tax-deductible
solution

A Allows your company to find a cost-
effective solution to replace employees
who are on holidays or maternity leave.
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CAMPUS RECRUITMENT PROGR

This section will explain you more about our
initiatives to give your company direct access
to students from all Belgian universities and

institutes of higher education.

JOB DAYS / JOB FAIR

AIESECin Belgium has been running its
Campus Recruitment Program for over
35 years on university campuses across
Belgium, giving companies direct
accessto a diverse talent pool .

JOB DAYS

The company can give 2 times a 50min
workshop or company presentation with a
networking reception afterwards.

JOB FAIR
A 6 square meter stand is put at on a fair
in order to enhance indirect contact with
the university students. Students from
diverse backgrounds attend our Job Fairs
annually.

JOB FAIR WORKSHOPS

A 1,5h soft skill or issue based workshop
given during the Job Fair allows you to
position your company in a unigque way.

JOB FAIR INTERVIEWROOM

Interview students during our Job Fair by
booking an interview room. Students can
be send from the Fair directly or can be
subscribed beforehand.

JOB WEEK

Differentiate  yourself  from other
companies by partaking in our Job Weeks.
Job week will offer your company a 3
week exclusive on-campus promotion
and the opportunity to customize the
program events in order to deliver a high
added value to the students and

positioning your company as employer
of choice!

HiAt1A

Job Week standard package

A 3 week exclusive promotion

A 2 workshops

A Socialmedia coverage

A Internal promotion on our intranet

Customizable events
A Additional workshop
A Brunch/ lunch

A Interview rooms

A In-house events

A Casestudy

CV BOOK

Get the CV book with all CVs of
students participating
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Eachyear AIESEGn LLN organizes various
local conferences, bringing together its
members to evaluate the current situation
and take necessaryaction steps to ensure
the strategy delivery, as also to train and
educate our members in the best way
possible.

INVOLVEMENT OPPORTUNITIES
As a partner of AIESEC,you have the
following opportunities at our
conferences

Workshop (1,5 d 2 hour)

Employer branding opportunities

Partnership launch

Panel discussions

Casestudy

Networking event

Etc.

BENEFITSFORYOUR COMPANY
Becomethe employer of choice
Accessto Belgian youth talent
Interact with high potential students
Position and promote your brand

All yearlong, AIESEC in Louvain-la-
Neuve organizes events that are
exclusively open to its 85 members in
the aim of providing learning sessions
on various topics.

Your ¢ 0 mp a rpneserce enables you
to
Access profiles
leadership position
Observe and test the selling skills of
our members
Profile your company as the first
choice when persuading a marketing
| salescareer.

involved in a

Besides of these 0 pr i eat a e 0,
may also organize conferences on the
campus in order to reach a higher
audience.

Get accessto global minded students
having specific _skills _in function of
your needs and participate in our
conferencesasa learning partner .
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65-80 attendees

Introduction conference for
new, AIESECmembers. This
conference has  several
tracks;

A New member track

A Current members track

A Alumni track

A Intern track

As a company you have
access to the potential
members of our
organization.

20-30 attendees

The Stakeholders Event is
the national planning
conference. During this
conference an analysisof the
performance is made and
the strategic direction for the
upcoming semester is
decided upon.

Companies can give all kind
of soft skill workshops or
team-building activities.

65-80 attendees

This conference covers the
topic Leadership. Delegates
learn on what leadership
means to them and how to
practice it. Self awareness
exercises and skill building
workshops are the key to this
conference.

This conference gives your
company direct access to
students that are about to
graduate and have practiced
leadership in our
organization.

65-80 attendees

Thisinformal event reassemble
all the stakeholders of our
committee: members, team-
leaders, alumni's, partners,
academics é and takes part
during an evening, generally
around a meal,

Companies partake in this
conference if they are willing
to associate with young global
entrepreneurship
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Both each delegate participating in our
conference, as each trainee arriving in Belgium to
do a traineeship, receive a welcome package from
AIESEC Your company has the opportunity to
distribute gadgets, folders, brochures to our
members / interns, thereby profiling yourself and

positioning your brand.

Companies can have their own page on our
website www.aieseclinbe ; a local platform
available to the 20 000 students of the campus
aswell asto AIESEGn B e | g i memliers

AIESECsend out newsletters to its member
and alumni, on a monthly basis Your
company can put advertisement and
announce their events to a panel of students,
alumni, etc.

AIESECbelieves that in order to achieve better
results and encourage people to go further, it is
important to recognize the performances of its
members. Therefore, it put in place a formal
reward and recognition system in which partners
can participate, associating themselves with the
Excellencethose awards represent.

Each year AIESECpublishes an annual report
which is distributed to all our stakeholders. Many
of our partners profile themselvesin this report by
evaluating their partnership with AIESECand how
it adds value to their organization.

Other events (see above)
Surveysand mailings
Local committee clothing
Etc



http://www.aieseclln.be/
http://www.aieseclln.be/
http://www.aieseclln.be/
http://www.aieseclln.be/
http://www.aieseclln.be/
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SPONSORSHIP OPPORTUNITI

Build your employer brand and position your
businesstowards students capitalizing on the

experience and the network AIESEChas build
during the last years

ADVANTAGES FORTHE PARTNER

A Promotion at the hands of a specific
audience

A AIESECis already closely in contact with
students/ partners.

A AIESEChas a lot of experience delivering
successfulsocial marketing campaigns

One day of visibility on one of the most
visited square of LLN (Place de
| & un i )\methes7! Makch 2012

Target audience: students from all UCL
faculties

GALA NIGHT

The National Gala Night organized
by the committee of LLN will
reassemble members from the 11
campuses were AIESECin Belgium is
present. Partners and alumni's will be
invited as well. The event will take
place in April in Brusselsand will be
attended by 350-400 people .

A Visibility on the website of the
project, a simulated trading
championship.

A 500-600 participants

A One training session, target: 50-70
attendees

A One conference given by E de

CaIIatay 200 attendees.

€ FORE/

EUFOREX
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SOCIAL MEDIA COVERAG

Build your employer brand and position your
businesstowards students capitalizing on the
experience and the network AIESEChas build
during the last years

ADVANTAGES FORTHE PARTNER

A Network is already established

A AIESECis already closely in contact with
students

A AIESEChas a lot of experience delivering
successfulsocial media campaigns

As social media is becoming more and

more important in t o d a ywodrdd,
companies are often shifting their
branding strategies towards media
channels

AIESECcan help your company expand
their social media strategy and offer
branding  opportunities  using their
experience with social media and their
own social network.

INITIATIVE EXAMPLE

A Online case study & AIESECQpromotes
a case study amongst all Belgian
students using social media. Part of the
case study is send in virtually, however
the semi-finals and final round are
organized in real life.

AIESEC in LLN WEBSITE

National website of AIESEQn LLN has
been renewed this year.

A 2010-2011: Average number  of
page views of 14 200

A 68,41% are new visitors

A Average user reads 3,45 pages

OUR INTERNSHIPS ON
FACEBOOK

A Total of members: 437

A Talking about this: 314

A Average 0 w e etitdl yeach =5 000
visitors

A 9045 visitors between the 19t and
239 of November
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0 | rour experience AIESEC students
possess exactly the qualities we are
looking for; international and
intercultural awareness, integrity,
intuition and communication s ki | | s 0

Peter Wuffli
Group CEO (200712007)

3¢ UBS
] Electrolux

¢ SHUBS

Together we. ..

PARTNERSHIR

43 year partnership

37 trainees in in the HQ during the last 3
years

UBS and AIESEC share the dedication
towards value driven leadership and
upholding our values is the primary
responsibility of all our employees at every
level.

Sponsor of the UBS Global Excellence
Awards handed out annually during The
AIESEGQnternational Conference

0A | E Sdfds tremendous value to
Electrolux, in many different ways. It
brings diversity, which is crucial for us.
AIESEC also provides a valuable and
flexible  talent pool, and many
AIESECershave been retained and have
pursued excellent careersat El ect r

Ann Gardmark
Global Talent Manager

PARTNERSHIP
7 year partnership & 160 trainees from 46
working in 46 different countries,
AIESECis the only structures way we
recruit new graduates on a global level for
short term assignments.

ol
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PARTNERSHIP EXAMPLE

PARTNERSHIR
A 5 year partnership
A Sources talent from emerging markets to

0 No only are these students highly work in their UK and Franceheadquarters
competent but they are also motivates, A Positions in technology, HR, Marketing
engaged, they have good problem ~ and Finance
solving, leadership and communication A Currently 45 interns in the UK, France,
skills and work very well in teams. Its India and Singapore
difficult to find that combination in a
lot of people. PARTNERSHIR
A Created special ACE program for AIESEC
Houston Spencer interns which includes career planning and
VP Solution & Marketing Europe personal development.

A Take 150 inters over 4 years of which 50
AIESEC AND TATA CONSUL have been retained.

A Utilize AIESEGCas a strategy for becoming
0O Emp | aof ¢ & o ithvorgh international

O0AI| E S 8oQces interns from its employer branding.

countries of presence to TCS and
thereby helping TCS to enhance
diversity of its employee strength,
increase the cultural mix in its
employee demographics and build a
strong employer brand gl obal | y o

Yogesh Thakoor

Global Head of Resource Management Group




